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Providing a high-quality, student-centered education for professionals throughout Southern California,
equipping students with the 21st century business skills they need to succeed.

CONNECTING STUDENTS TO A WORLD
OF OPPORTUNITY

For more than 40 years, assisting professional and post-
traditional students in Southern California to advance their
education and careers

A school within the University of Redlands, a leading private,
nonprofit university founded in 1907, providing a personalized
education that enables students to pursue their passions and
career aspirations

In addition to the 160-acre main campus in Redlands—

which features orange groves, architectural landmarks,

and more than 1,700 trees—the School of Business

has regional campuses in Burbank, Temecula, Rancho
Cucamonga, Riverside, San Diego, Orange County, and Marin
County; the MBA program is also offered online

About 1,200 students (484 undergraduate, 728 graduate)

More than 30,000 School of Business alumni, with
representation in top private, public, and nonprofit
organizations, who are part of a 50,000-strong University of
Redlands alumni network

HIGH-QUALITY EDUCATIONAL EXPERIENCE

17:1 student-faculty ratio and an average of 12 students
per class

Cohort-based (class-group based) approach supporting
student-centered learning and immediate career networking
opportunities

Guaranteed classes providing a pathway for a faster
completion rate than public universities

Student body reflecting California’s diversity (7% African
American, 9% Asian, 28% White, 38% Hispanic; in addition,
47% female and 19% veterans)

Growing international student representation, with students
from India, China, Saudi Arabia, and other countries

Annual recognition of student leaders by the School’s
Whitehead Leadership Society, which has more than 1,200
alumni members

About 95% of graduates would recommend the School of
Business to a friend or acquaintance.

“We learned on one Wednesday night about critical path management, and on Thursday | was able to go into the office, sit
down with a team, and turn a 52-day project into a 36-day project just based on what | learned at school the night before.”

— Nicholas Frunzi ‘01, MBA, Chief Customer Officer, Esri



DISTINCTIVE PROGRAMS,
IMMEDIATE APPLICATIONS

m [ntegration of theory and practice in classes taught by

more than 200 faculty members, comprising both full-time
professors with doctorates and accomplished professionals
working in their fields

= Numerous one- and two-year options for graduate students
(e.g., 12-, 18-, and 24-month MBAs) and innovative pathways
for undergraduate students

= Distinctive analytical courses (e.g., marketing analytics
and spatial analytics) that prepare students for today’s
business environment; degrees include Master of Science in
Organizational Leadership; MBA emphasis options include
finance, geographic information systems (GIS), marketing,
and global business

m Exceptional consideration of business, ethics, and society,
supported by the Banta Center

= Plentiful study abroad opportunities in Asia, Europe, and
elsewhere that allow students to experience and evaluate
regional business environments from economic, political, and
socio-cultural viewpoints

= Unique consultancy capstone experience providing
opportunities for selected students to work on real problems
with real companies, both in Southern California and globally
(most recently in the U.K. and Ireland)
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“I considered a lot of options, but | wanted to be a part of the
Redlands reputation for excellence. The School of Business
was flexible enough to make that possible while also providing
relevant and applicable in-class experiences.”

— Ryan Molnar ‘14, ‘16, B.A., M. A.
Regional Sales Manager, Suncup Juice
Co-owner, Jojo’s Grill-a-Dog

INNOVATIVE AND WIDE-RANGING
PARTNERSHIPS

= Tuition discounts for employees and members of more than
400 partnering organizations, including:

¢ Local corporate and nonprofit organizations, such as
Jet Propulsion Laboratory, Esri, United Technologies
Corporation, Southern California Edison, and Caltech

¢ Public agencies, including numerous law enforcement
agencies, courts, public utilities, banks, credit unions,
and county and city governments

¢ National programs Edcor and EdAssist, which extend
benefits to employees of companies such as Sprint,
DHL, Lockheed Martin, PG&E, PepsiCo, American
Express, and Verizon

m On-site classes at partnering organizations, providing
customizable schedules and additional tuition benefits

= Alliances with California Community Colleges, offering tuition
benefits to students and employees, as well as bachelor
degree pathways for community college graduates

= One of the select California universities to partner with the
Department of Veterans Affairs to provide VA Yellow Ribbon
Program benefits to qualified students. In addition, the School
of Business offers a significantly discounted tuition rate to
qualified active duty personnel, and tuition discounts through
our partnership with the Department of Defense.

SUCCESSFUL ALUMNI WHO MAKE
A DIFFERENCE

m Arobust mentorship program connecting students with
professionals working in a desired field, paving the way for
career success

= Alumni work in top organizations throughout Southern
California and the nation, including: Amazon, Apple,
Medtronic, General Dynamics, Boeing, City of Hope,
L.A. Care Health Plan, Loma Linda University Medical Center,
Southern California Public Radio, Milbank, Tweed, Hadley &
McCloy LLP, HomeStreet Bank, and many more

’ « Additional, specialized
ACBSP accreditation of select

rograms in the University's

ACCREDITED  School of Business

WASC

Accredited by Western
Association of Schools
and Colleges (WASC)

University of Redlands = School of Business = 1200 E. Colton Ave. = Redlands, CA 92373 = www.redlands.edu/sb
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